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Monthly Newswire 
Welcome to our latest monthly newswire. We hope you enjoy reading this newsletter and find it useful. Please 

contact us if you wish to discuss any issues further. 

October 2024 

Leaders simply can’t aways be right 

Being an effective leader involves recognising it’s impossible to be right all the time. 

Constructive conflict should be embraced in business. In fact, sometimes “no” is ultimately more useful than 

‘yes”. The best managers and leaders in the business world, seek and accept critical feedback from trusted 

colleagues to maintain a balanced perspective.   

Recognising that they won’t always be correct allows leaders to foster a culture of openness, collaboration, 

and innovation. When leaders are willing to admit mistakes, they create an environment where team 

members feel comfortable sharing ideas, taking risks, and learning from failure. This freedom can drive 

innovation and continuous improvement across the whole firm.  

If a leader strives to always be right, they may inadvertently stifle this environment, resulting in 

micromanagement and reduced employee engagement. Teams can become less empowered to 

experiment and grow, which limits the organisation’s ability to adapt to new challenges or opportunities. 

Leaders who can admit when they are wrong demonstrate humility and authenticity. These are key traits 

that strengthen trust and respect within teams. Employees are more likely to respect and connect with 

leaders who are human and relatable, as opposed to those who project an image of infallibility. A leader 

who can acknowledge their mistakes fosters stronger, more genuine relationships, encouraging a 

supportive workplace culture. This also enables quicker course correction, as leaders who can recognise 

their missteps are more willing to adjust their strategies or change direction before problems escalate. 

Leaders who accept that they cannot always be right cultivate a more resilient, adaptive, and innovative 

organisational culture. By placing value on learning, collaboration, and growth over perfection, these 

leaders build stronger, more dynamic teams that are better equipped to handle challenges, adapt to 

changing conditions, and achieve long-term success. This ultimately contributes to a more sustainable and 

forward-thinking business. 

Neuromarketing 

What is it and how can it be harnessed by your firm? 

Neuromarketing is a field of marketing that combines neuroscience and psychology to understand 

consumers' subconscious reactions to marketing stimuli. Neuromarketing uses knowledge about the way 

our brains are structured and how they interpret the world around us and make decisions in order to 

develop more effective marketing practices. 

By studying brain activity, eye movements, and physiological responses, neuromarketing provides deeper 

insights into how customers make decisions and what influences their behaviour. Unlike traditional market 
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research methods that rely on surveys and focus groups, neuromarketing taps into consumers' 

unconscious minds, offering a more accurate picture of their preferences and motivations. 

Businesses can utilise neuromarketing in several ways to enhance their marketing strategies and optimise 

customer engagement. One key area is advertising. By analysing brain responses to ads, businesses can 

determine which elements—such as visuals, colours, music, or messaging—trigger positive emotional 

reactions. This allows for the creation of more effective advertisements that resonate deeply with the target 

audience. For example, a company might learn that a certain colour in its packaging evokes feelings of 

trust or excitement, leading to more informed design choices. 

Neuromarketing also plays a critical role in product design and packaging. By monitoring consumers’ 

unconscious responses to different product designs, businesses can create packaging that is more 

appealing and encourages purchasing. A well-designed package can evoke the right emotional response, 

making the product stand out on crowded shelves. 

Pricing strategies can also benefit from neuromarketing approaches. Research on how consumers perceive 

price points can reveal unconscious biases and tendencies. For instance, businesses may discover that 

rounding prices up or down, or displaying prices in a certain way, affects purchasing decisions. 

Website and user experience (UX) design can also be optimised through neuromarketing by studying how 

consumers interact with websites. This ensures a more intuitive and user-friendly experience that increases 

engagement and conversion rates. If businesses take the time to try to understand the intricacies of how 

consumers respond to certain stimuli, they stand a far better chance of helping those customers to move 

forward and make a purchasing decision. 

Balancing long-term and short-term strategies 

You can’t grow-long term if you can’t eat in the short-term. 

Any successful business has to balance two different time horizons -long and short-term. In the short term, 

a business needs to cover its costs, pay salaries and function on a day-to-day basis. However, if it focuses 

too much on the present, there is a risk that potential opportunities will be missed.  Conversely, if a firm’s 

sole focus is on long-term opportunities, it could quickly become unprofitable. In the words of Jack Welch, 

former CEO of General Electric, “you can’t grow long-term, if you can’t eat short-term.” 

The foundation of this hypothesis lies in the understanding that short-term success provides the financial 

stability needed to pursue long-term goals. In practical terms, short-term revenue, profits, and cash flow 

ensure that the business can meet its immediate obligations—such as paying employees, suppliers, and 

operational costs—while also delivering value to shareholders. Without this short-term stability, businesses 

are less likely to secure funding for future investments, whether in research and development, new 

technologies, or market expansion. 

To achieve a good balance, businesses need to develop a strategic framework that aligns both short- and 

long-term objectives. One approach is to prioritise short-term wins that also contribute to long-term goals. 

For example, a business may implement new technology to streamline current operations (a short-term 

benefit), while also positioning itself for future innovation (a long-term advantage). Regularly reviewing and 

adjusting strategies based on performance metrics ensures that short-term actions do not undermine long-

term ambitions. 
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Another key factor is leadership. Leaders must communicate the importance of both short and long-term 

goals to stakeholders, ensuring that employees, investors, and partners understand the need for both 

immediate results and future planning. 

Resource allocation is important in terms of maintaining a balance between long-term and short-term 

objectives. This includes balancing investment in immediate projects, such as marketing campaigns, with 

investments in long-term growth areas like research and development or new market expansion. Properly 

managing resources ensures that both current and future needs are met. 

Finally, it’s important to establish key performance indicators (KPIs) that measure both short-term and long-

term progress. By doing so, the firm can find the right balance between current performance and future 

growth. 

Resetting your approach after a break 

How do you reset at work after a break or a quieter summer period? 

Resetting at work after a break or a quieter summer period is crucial for regaining productivity and focus. 

The process begins with getting organised and prioritising tasks. Reviewing upcoming projects, deadlines, 

and emails allows you to assess what requires immediate attention.  

Setting clear, achievable goals for the first few days or weeks helps ease the transition back into a regular 

work routine. Breaking larger tasks into smaller, manageable pieces can help to prevent the feeling of being 

overwhelmed and can encourage a gradual rebuild of your momentum. 

Re-establishing good work habits is important. Resuming daily routines, such as regular meetings, time 

management practices, and team collaboration, can restore a sense of normality. Utilising tools like 

calendars, to-do lists, or task management apps can further assist in maintaining a structured approach to 

work, ensuring that tasks are handled efficiently and deadlines are met. 

Communication with colleagues is also key to a smooth reset. Engaging with team members to get updates 

on ongoing projects ensures everyone is aligned and prevents any miscommunication or delays. 

Additionally, taking the time to discuss any changes or developments that occurred during the break can 

provide valuable context and help to avoid surprises. 

As you return to “business as usual”, maintaining a healthy work-life balance is vital. Diving in too quickly or 

taking on too much at once can lead to burnout. It’s important to pace yourself, incorporate short breaks 

into your schedule, and delegate tasks where possible to ensure a sustainable approach to work. 

By approaching your return with a methodical and balanced mindset, you can smoothly transition back into 

full productivity after a break or quieter period, while giving yourself some space to implement changes and 

adopt new, more efficient approaches to work. 


